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Table 3. Extended overview of the data basis 

Group Method Date Demographics and status of participants Abbreviation 

Vocational 

Students 

Focus 

group 

(n = 10) 

25/09/2018 age: 19–25 

mean age: 20.7 

men: 8 / women: 2 

engaged persons: 3 

• 2 teachers from the same school as the students 

• 1 researcher 

students: 7 

 

Voc_F-1 

Vocational 

Students 

Focus 

group 

(n = 17) 

06/11/2018 age: 18–25 

mean age: 20.1 

all male 

engaged persons: / 

 

Voc_F-2 

Marginalized 

City Quarter 

Focus 

group 

(n = 5) 

26/07/2018 men: 1 / women: 4 

engaged persons: 5: 

• Centre for media literacy 

• Association for youth education (2 persons) 

• Neighbourhood management 

[Quartiersmanagement] 

• Individual case support [Soziale Einzelfallhilfe] 

(All of these actors were based in Berlin-Spandau) 

 

Mar_F 

Marginalized 

City Quarter 

Guided 

interviews 

(n = 18) 

08/09/2018

–

15/09/2018 

age: 16–55 

mean age: 33.1 

men: 6 / women: 12 

engaged persons: 0 

 

Mar_I-1 

…Mar_I-15 

Young Muslims 

with a Migration 

Background 

Focus 

group 

(n = 10) 

09/04/2019 age: 19–25 

mean age: 21.4 

men: 9 / diverse: 1 

engaged persons: 0 

(All participants came from Berlin) 

 

You_F-1 

Young Muslims 

with a Migration 

Background 

 

Focus 

group 

(n = 6) 

27/04/2019 age: 21–23 

mean age: 22.2 

men: 1 / women: 3 / diverse: 2 

engaged persons: 0 

(All participants came from Berlin) 

 

You_F-2 

Young Muslims 

with a Migration 

Background 

Guided 

Interviews 

(n = 10) 

16/01/2019

–

28/02/2019 

men: 5 / women: 5 

engaged persons: 10 

• Social-diaconal association (2 persons) 

• Association of young Muslims involved in civil 

society (2 persons) 

• Education project for young Muslims 

• Multicultural meeting place 

• Youth welfare service specialised in civic education 

and prevention (2 persons) 

• Non-profit organisation concerned with the 

integration of young people 

• Project for youth education 

(All these actors were based in Berlin) 

 

You_I-1 

…You_I-7 
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